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MODULBESKRIVNING / MODULE DESCRIPTION 

Fördjupning av Industridesign / In-depth studies in Industrial Design 

Modul 3: Designerns omvärld och marknad / Designers professional contexts 

8 ects of a total of 29 hp 

Responsible teachers: Liisa Widstrand, Jonas Ahnmé 

Participating teachers: Magnus Lindfors, Paolo Uva 

Guest lecturers: Paolo Uva 

General 

Ett projekt genomförs i relation till en organisation, ett företag eller ett område i syfte att få inblick i en 
designerns arbetsområden, sammanhang, former av samarbeten och intressenter. I denna modul 
introduceras nyckelbegrepp, metoder och tekniker som används inom marknadsföring och studenten 
kommer att arbeta fram både ett designförslag och en marknadsplan. Modulen omfattar även en 
grundläggande genomgång av premisser för att verka i ett internationellt verksamhetsområde. 
Dessutom introduceras studenten till olika perspektiv på marknad och samhälle i syfte att öka 
förståelsen för designs roll i samhället, såväl som förståelsen för hur samhällsfrågor påverkar 
utvecklingen av design. 

A project is carried out in relation to an organization, company or area in order to gain insight into a 
designer's work areas, contexts, forms of collaborations and stakeholders. The module covers key 
concepts in the field and methods and techniques used in marketing. A design proposal is created that 
relates to a marketing plan. The module also includes a basic review of the premises for working in an 
international business area. In addition, the student is introduced to different perspectives on market and 
society in order to increase the understanding of the role of design in society, as well as the 
understanding of how social issues influence the development of design. 

  

 



The assignment 

In this module we will take on the challenge of developing products for different companies and their 

brands. 

1. In the first phase teams of students choose companies and analyse their brands.  

2. The analysis is the foundation of the next phase where each student individually design a 

proposal for a product and a marketing plan (including choosing target groups and positioning) 

that fits the company and the brand.  

3. To communicate their design proposals, each student create two posters;  

- one that has the format of an advertisement, where the product and the brand are 

communicated 

- and one where the form, material choices, and surface finish are clearly communicated. 

Learning outcomes 
Upon completion of the module, the student shall be able to: 

- describe the areas and contexts within which the designer operates 

- reflect on the stakeholders a designer collaborates with 

- describe methods for cooperation used by a designer 

- reflect on how marketing techniques and design relates to communication 

- creating design proposals in relation to a marketing plan 

- demonstrate an understanding of designs role in society 

- demonstrate an understanding of how social issues affect the development of design 

- make assessments with respect to relevant social aspects 

- describe and critically discuss marketing concepts, methods and techniques 

 
Teaching methods 

A design project will be performed with the aim to develop a product proposal and a marketing plan for 
a chosen company or organisation with the aim to communicate core principles of that brand through 
communication of the product offering, and the design of the product itself.  

Lectures relevant to the project will be given as part of the module. Designers from various product 
sectors will participate and share their practices and experiences. 

The project will be carried out partly in groups, partly individually. The students use their insights from 
the brand and market analysis as the basis for sketches and prototypes. Design proposals will be 
presented and discussed at the end of the course. 

Course requirements 

To pass the course, the student should; 



- show that the he/she has been using methods and procedures that have been suitable for the project 
and argue for the choice of these, 

- assess the quality of his/her own and other students' work and design proposals in relation to the 
relevance of the intended users and other stakeholders, 

- explain and justify his/her design in a way that is comprehensible and meaningful to the involved 
stakeholders, 

- bring an articulate discussion of design proposals, design, and be able to describe and provide 
background to design decisions, 

- actively participate in lessons, lectures, tutoring, presentations and activities during the course, 

- actively participate in team work and contribute to the group's tasks to be solved, 

Literature and other materials 

Literature/articles will be handed out during the course. 

Schedule 

A detailed schedule in Canvas.  
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